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T H E  N O / L O W  A L C O H O L  B O O M  I N  A S I A  P A C I F I C

The nar rat i ve  sur rounding a lcohol  has
changed drast ica l l y  in  the  past  few
years ,  espec ia l l y  amongst  the  younger
generat ion  who pr io r i t i se  hea l th .

Prev ious ly  a  s tap le  fo r  events ,  COVID-19
forced an  abrupt  ha l t  on  the  soc ia l
aspect  o f  a lcohol  consumpt ion .  Young
people  could  reassess  the i r  re la t ionsh ip
with  a lcohol  dur ing  lockdown,  and had
t ime to  cons ider  the i r  purchases  o f
take-home packs  or  a t -home cockta i l s .
Coming back  out  o f  the  pandemic  to
' revenge gather ings '  has  many
remain ing  caut ious  o f  not  le t t ing
a lcohol  inter rupt  the i r  progress  in
pursu ing  a  hea l th ie r  l i fes ty le .

Th i s  has  g iven  r i se  to  the  low-to-no
a lcohol ic  beverage  to  sat ia te  those  par t
o f  the  sober -cur ious  movement .  Hav ing
a  l ight -weight  opt ion  f i l l s  the  gap for
those  who pre fer  soc ia l i s ing  wi th  a
dr ink  in  hand but  want  to  avo id  the
s ide  e f fects  o f  fee l ing  drunk  or
hungover  the  next  day ,  a long wi th  other
long-term setbacks .

Manufacturers  have  seen th i s  r i se  as  an
opportuni ty  to  explore  new innovat ive
ways  to  approach the  dr ink ing  cu l ture .
So lut ions  catered to  hav ing  these
var ie t ies  tas te  l ike  the  rea l  th ing  are
soar ing  as  people  s t i l l  want  to  en joy  the
hea l th ier  opt ions  o f  what  they
consume.

The buzz on l ight drinks

3 5 %  O F  A U S T R A L I A N  C O N S U M E R S
A B O V E  1 8  S A Y  T H E Y  C U R R E N T L Y  D R I N K ,
B U T  H A V E  T O  C U T  B A C K
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As  no/ low a lcohol  qu ick ly  ga ins  hype ,
we see  p lenty  o f  exper imentat ion  to
re imagine  c lass ic  dr inks .  Innovat ive
f lavor  and co lor  concepts  that  pop up
also  exc i te  consumers  about  a  new
product  whi le  making  the  ' sober -
cur ious '  movement  more  approachable
to  skept ics .

However ,  the  main  cha l lenge s t i l l  l i es
in  rep l icat ing  the  tas te  o f  a lcohol  and
i ts  un ique character i s t ics .  The
sensat ion  o f  burn ,  complex  tas te
prof i les ,  and ba lanced notes  a re  jus t
some of  the  examples  o f  what  we
assoc iate  the  dr ink ing  exper ience  wi th .  

Brands  that  a re  ab le  to  ent ice
consumers  whi le  address ing  these
i ssues  wi l l  f ind  themselves  hav ing  a
head s tar t  over  growing compet i t ion .  

65% of  adults  in  India  say  that  
non-tradit ional  a lcohol  f lavors
would appeal  to  them.

50% of  US consumers  who dr ink
alcohol  do so  because they l ike
the taste .

(Mintel ,  2020-2021 )

T H E  N O / L O W  A L C O H O L  B O O M  I N  A S I A  P A C I F I C

W h e r e  w e ' r e  a t  today

W h e r e  w e ' r e  Go ing

Whi le  nove l ty  i tems may  have  p iqued in i t ia l  in terest ,  tas te  exper ience  i s
s t i l l  the  key  cons iderat ion  for  susta inable  sa les .  Th i s  means  that  'wow'
f lavors  and technolog ies  can  draw in  a  f i r s t  purchase ,  but  may  not  s tand
the  tes t  o f  t ime in  te rms o f  qua l i ty .  Moreover ,  consumer  expectat ions
only  get  h igher  as  markets  mature  and choices  expand .  A  product  wi l l
not  on ly  be  va lued for  i t s  per formance o f  a lcohol - l ike  factors ,  but  the
overa l l  sat i s fact ion  der ived as  wel l .

For  manufacturers ,  th is  means going one step further  f rom
ingredient  replacement  to  consider  the methodology in  creat ing a
hol ist ic  product  f rom start  to  f in ish .
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b r e a k i n g  i t  d o w n
T H E  A N A T O M Y  O F  A  N O / L O W  D R I N K

Soul  i s  the  deepest  essence  o f  the
persona l i ty .  
In  cockta i l s ,  the  Soul  i s  genera l l y  a
s ing le  sp i r i t  on  which  i t  i s  based
(e .g .  Vodka ,  Whisky ,  Rum) .

SOUL

Heart  i s  the  p lace  fo r  the  emot ions .  
The  Heart  o f  the  cockta i l s  i s  the
ingredient  that  complements  the
soul  to  g ive  back  the  smoothness ,
heat ,  mouthfee l  and depth  to  the
sp i r i t  (e .g .  A lcohol  Boosters ,
Sens iCra f t  Enhancer ,  Yeast ,
Fermentat ion  f lavors ,  e tc . )

HEART

Al lure  i s  the  magnet ic  component
of  the  persona l i ty  that  capt ivates
and seduces  at  f i r s t  s ight .  The  A l lure
i s  the  d i s t inct  ingredient  that  i s
added for  f lavor ing  or  co lor ing  the
cockta i l s .  (e .g .  F lo ra l  f lavors ,  exot ic
f ru i t s ,  e tc . )

ALLURE
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T H E  N O / L O W  A L C O H O L  B O O M  I N  A S I A  P A C I F I C

SensiCraft is a unique toolbox approach that provides a robust framework
to create amazing No/Low Alcohol cocktail recipes. 

Inspired by David Embury's The Fine Art of Mixing Drinks, our approach
consists these 3 key Personality Components: Soul, Heart, and Allure. 

Each component contributes something essential to ensure a holistic look,
feel, and taste experience that is memorable to our consumers.
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From the SensiCraft Heart range, these natural flavors replicate the sensory
experience and characteristics of alcoholic beverages such as 

mouthfeel, aftertaste, and alcohol heat.

Our versatile ingredients are integral to creating a comprehensive no/low
alcohol selection: from flavored beers to unique mixology creations.

PRODUCT DESCRIPTION

ALCOHOL 
ENHANCER

NAT SENSICRAFT 
ENHANCER         

FERMENTED FLV 

YEAST FLV

NAT BURN SCRAFT 
FLAV   

HEADING SYRUP

Intense Fruity, Ethereal, Esteric Backbone 
To boost alcohol flavor notes & aroma

Slightly sweet taste with ethereal spirit odour. 
Enhances mouthfeel & slight alcohol heat/ burn 
This is used primarily to improve mouthfeel, burn /
heat add some sweetness. 

Waxy cardboard,  mildly brown, animalic
Used to enhance notes associated with fermented 
beverages such as wine, prosecco, beer. 

Fusal, Fruity, winey, Subtle hay notes, mild yeast 
flavor 
Used to enhance notes associated with fermented 
beverages such as wine, prosecco, beer.

To replace some of the alcohol burn / heat you 
would normally get from spirits.

Slightly Woody, full body mouth feel enhancing 
Typically used to replicate crema or improve foam 
retention. 





B- Limoncello flavor

O t h e r  O f f e r i n g s
Beyond SensiCraft, we cater to the wider needs of alcohol manufacturers with an
extensive toolkit that solves product development needs.

F e a t u r e d  C o n c e p t :

With advanced flavor and color technology, market trend observations, and application
support, partner with us to access years of industry expertise that will help improve your
product, brand, and messaging.

L I M O N C E L L O  S P R I T Z
C I N C H O N A  B A R K
S I C I L I A N  L E M O N  F L A V O R
L E M O N  M Y R T L E  F L A V O R
M O U N T A I N  P E P P E R  B E R R Y  F L A V O R

A L C O H O L  B O O S T E R  S C R A F T
S E N S I C R A F T  E N H A N C E R

F E R M E N T E D  S E N S I C R A F T  F L A V O R

https://sensientfoodcolors.com/en-ap/consult-an-expert/?utm_source=Whitepaper+Download&utm_medium=PDF&utm_campaign=SensiCraft+Whitepaper


Modify notes
to improve

taste

Improve
visual

appeal

Create
ease of

use

Boost
desirable

notes 

Reduce
undesirable

notes 

Flavor Collection
SensiBake
Sensient Natural
Extracts 
HVP/ AYE
Yeast Extracts 

Enhancers

Smoothenol
Maskers

SweetEase 
DairyBoost
SensaSalt
Sensirome

Modifiers

Sensient Natural
Colors
Lakes & Dyes 
Color Inclusions

Colors

Sensirush
Flavocol

Blended solutions

A b o u t  u s
W H O  W E  A R E  

Sensient’s innovative technologies create
fresh, unique solutions tailored to meet the
needs of today’s educated consumers. Our
name communicates what we do: Enhance
SENSory experiences through specialized
ingredIENTs, delivered through proprietary
TECHNOLOGIES. 

Sensient Technologies Corporation has
facilities around the world that produce a
broad range of innovative products for many
of the world’s best-known consumer and
industrial companies.

Natural Solutions 
Flavor Enhancement
Flavor Modification 
Flavor Masking 
Colors

Reach out to our team in Asia
Pacific who will introduce you to
our range of technology-driven
solutions, such as: 

W H A T  W E  O F F E R

O U R  C A P A B I L I T I E S
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We  p r o v i d e  c u s t o mi z e d  f o o d  a n d  b e v e r a g e  s y s t e ms ,  p h a r ma c e u t i c a l  c o l o r s
a n d  c o a t i n g s ,  c o s me t i c  a n d  p e r s o n a l  c a r e  f o r mu l a t i o n s ,  s p e c i a l t y  i n k s  a n d
c o l o r s ,  a n d  o t h e r  f i n e  c h e mi c a l s .



C O N T A C T  U S

Sensient Technologies Asia Pacific HQ
11 Biopolis Way Helios

#06-01/02 Singapore 138667

www.sensientfoodcolors.com
sensient.apac@sensient.com

Sensient Australia 
24 - 40 Kirkham Road West, Keysborough VIC 3173 Australia 
Tel: +61 3-9798-3011 
Fax: +61 3-9798-8550 
Email: salesaus@sensient.com 

Sensient Hong Kong 
29-31/F, Tower 5, The Gateway, Harbour City,
15 Canton Road, Tsim Sha Tsui, Kowloon, Hong Kong
Tel: +852 3180-9283
Email: cs.china@sensient.com

Sensient Beijing 
Room 2307, Blue Castle International Center 1, 3# Xidawang
Road, Chaoyang District, Beijing 100025, China 
Tel: +86-10-52901550 
Email: cs.china@sensient.com 

Sensient Guangzhou 
17 Junda Road, East Zone, GETDD, Guangzhou 51053, China 
Tel: +86 (0)20-8222-6218 
Fax: +86 (0)20-8222-9373 
Email: cs.china@sensient.com 

Sensient Shanghai 
6F, #1 Building, No. 168 Jixin Rd, Minhang District, 
Shanghai 201100, China 
Tel: +86 21-3453-7676 
Fax: +86 21-3453-7678 
Email: cs.china@sensient.com 

Sensient India  
A30, TTC Industrial Area, Khairane MIDC, Koparkhairne, 
Navi Mumbai 400705, India 
Tel.: +91 22 62925300 
Email: salesindia@sensient.com 

Sensient Indonesia 
Artha Gading Niaga Blok C no 3, Jl. Artha Gading Boulevard,
Jakarta 14240, Kelapa Gading, Indonesia 
Tel: +62 21-4585-6710 
Fax: +62 21-4585-0583 
Email: cs_indonesia@sensient.com 

Sensient Japan 
VORT Shibakoen III , 2nd Floor 29-12, Shiba 2-Chome,
Minato-ku, Tokyo 105-0014, Japan 
Tel: +81 3-6400-3270 
Fax: +81 3-6400-3271 
Email: salesjp@sensient.com 

Sensient Korea 
Tel: +86 18621125647 

Email: viki.an@sensient.com 

Sensient New Zealand 
5 Doraval Place, Mt Wellington, Auckland 1060 

New Zealand 
Tel: +64 927-085-10 

Email: salesnz@sensient.com 

Sensient Philippines 
Building 1 Lot 5, Blk. 12, Star Avenue Laguna

International Industrial Park (LIIP), Barangay
Mamplasan, Biñan Laguna 4038, Philippines 

Tel: +63 28818-1447 
Fax: +63 28818-1447 (ext. 144/145) 

Email: salesphilippines@sensient.com 

Sensient Singapore 
11 Biopolis Way Helios, #06-01/02 

Singapore 138667 
Tel: +65 6776-7900 
Fax: +65 6776-9059 

Email: sensient.singapore@sensient.com 

Sensient Thailand 
14th Floor Maneeya Center Building 518/5, Ploenchit

Road Lumpini Patumwam, Bangkok 10330, Thailand 
Tel: +66 2-2548181 

Fax: +66 2-2548348 
Email: salestha@sensient.com 

F O L L O W  O U R  L I N K E D I N  P A G E :  S E N S I E N T  T E C H N O L O G I E S  A P A C

mailto:salesaus@sensient.com
mailto:salesindia@sensient.com
https://www.linkedin.com/company/sensient-technologies-apac/



